K-POP

(diapositive 1)
(diapositive 2)

‘K-POP’ is the abbreviation of ‘Korean pop’. It’s a musical genre consisting of electronic, hip hop, pop, rock, and R&B music originating in South Korea.
(diapositive 3) → à lire
But they are completely wrong !

We’re going to explain in a few minutes the basics of K-POP, this very strange musical genre you probably already heard of. We thank you to be curious enough to check why korean music has taken off the world. Let’s go.


I) Simple definition

K-POP is basically the korean pop music. French pop songs could be called ‘F-POP’, for example.
(diapositive 4)
Well rather a bad idea anyway

Now, because of an unappropriate use of the word, all the songs coming from Korea are labelled as ‘K-POP’.  Hence you can find a lot of different things under the ‘K-POP’ name.

We think that for a lot of people here, K-POP girlsbands are just like this :
(diapositive 5)

And boysbands :
(diapositive 6)

But you have to know that K-POP can also sound like this :
(diapositive 7)

Or this :
(diapositive 8)

Well, you just heard 0,1% of what K-POP can sound like. Scaryyyy.


II) Description of the Industry

So, how does K-POP work ?
Singers are in groups of 2 to 13 members. Except for solo singers. We call them idols. They’re produced by companies – big or small, rich or poor. 
These companies recrute young or very young wannabe singers thanks to castings everywhere in the world and even in the streets. 
They join companies as trainees and attend dance, singing but also acting lessons. The training is very tough and a lot of trainees are expelled and never debut. This is the main difference with the world music industry. 
K-POP singers are primarily performers because most of them don’t write the musics they’re performing. Even if these days, more and more idols participate in the song writing processus.

They all have a specific position within the group :
(diapositive 9)
(diapositive 10)
(diapositive 11)
(diapositive 12)
Or polyvalent members.

The aspect that always seems strange to non-fans is the fact that companies plan and decide everything. Every release of song or album, comeback as we call them, is a very well-planned processus. They create (for each release) songs, choreographies, looks, always different from what they’ve done before. That’s why groups can have very different styles within their discography.

Take a look by yourself :
(diapositive 13)
(diapositive 14)
(diapositive 15)
(diapositive 16)
To give you an example, it’s like Michael Jackson doing electronic dance music for one of his albums.

Everything is designed to have a visual impact. That’s commercial, but it’s also very strong artistic constriction because K-POP has to be continuously renewed. And talking about visual, we have to talk about plastic surgery. In the industry, the rate is about 95%. But well, when you know it, you don’t pay attention to it anymore.
And the thing K-POP has that no one has is the dance and choregraphy aspect. K-POP concerts are great shows with a very high quality stages and installations.
(diapositive 17)
You may have noticed that there are plenty of groups. In year 2014, more than 30 groups debuted in the industry, it’s very difficult for them to become famous and countless groups disappear a few months after debuts.
But when they made it, their popularity can be strong for 10 years and more.


III) Idols/fans relationship

Companies are also trying to make their idols important in fans’ lives. They are using medias and social networks a lot and they’re very careful about their images and reputations.
TV reality shows are also very important in the K-POP world. Korean people are very found of fun TV shows about idols’ daily lives. 


IV) K-POP fans

You might think that K-POP fans are 10 to 15 years old, all geeks with eccentric looks. You’re wrong.
In France, K-POP community is 18-20 old on average even if K-POP is targetting all audiences. In Korea, most of girlsbands fans are middle aged men.
You can also have the feeling that K-POP fans are all obsessed by their passion and can’t stop to think and talk about it. Well… You’re right. Most of us are really spending a lot of time talking and thinking about K-POP. Why ?
Fandom system is really important within K-POP community. Every groups has its own fan name, color, lightstick and fanchants, that is to say this :
(diapositive 18)

In french-speaking countries, the feeling of being part of a fandom is really strong because we’re approximately 50,000 fans. That’s not a huge number. No, we’re not weird, our music isn’t bullshit, we also don’t have any problem with our sexuality. No, we like K-POP because it’s different from the rest and because no one knows about it.


V) K-POP classics

You know ‘Gangnam Style’, but here are the two essentials K-POP anthems :
(diapositive 19)
(diapositive 20)

Here are some example of popular K-POP boysbands in french-speaking countries :
(diapositive 21)

And the top 5 of popular girlsbands in french-speaking countries :
(diapositive 22)

Dozens of K-POP concerts were held in France. You had no idea ? That’s normal. Tickets sales are really fast and without any huge advertising except for the internet. By the way, there will be the K-CON, a korean convention in Paris, on the 2nd of June 2016. There will be the groups Super Junior, SHINee, Block B, BTS, FTIsland, f(x) et I.O.I.

Now some statistics facts for you :
• K-POP fans around the world are 5 to 10 million
• The best selling albums of these 5 last years, ‘XOXO’ from the boysband EXO, sold more than 1 million copies.
• And for digital sales, the girlsband 2NE1 is just the best selling girlsband ever as they sold 60 million in 6 years.

The country is giving a very positive image to the rest of the world and export its movies, TV shows, dramas, language and food. This diffusion of korean culture is called ‘Hallyu’.
The industry is strongly supported by the korean government, hence we can guess that it has many days ahead of it.

Thanks a lot for listening to us. We hope it helped you to understand what is K-POP even if we didn’t mention everything we wanted.

[bookmark: _GoBack]And to finish, we want to show you a MV, music video, of BTS which was released 3 weeks ago. Thank you for your attention.

(last diapositive 23)
