Christmas advert, John Lewis 2012
Consigne: écrire un paragraphe expliquant la stratégie publicitaire de la marque John Lewis de l’année de votre choix. Environ 250 mots.
	Called 'The Journey', the new advert opens in a family's snow-covered garden, with children making a snowman and snowwoman. When the snowman has mysteriously disappeared the next morning, the audience is transported to a magical world, following the determined snowman on an epic journey across river, mountain, road and city. The motive for the snowman's journey isn't revealed until the last scene, when we see him return on Christmas morning.
	This advert, promoting John Lewis’s brand, was diffused in 2012 before Christmas to encourage people to buy their products, and we are going to see how, and what their advertising strategy is.
	It was diffused on TV, and it is a very long commercial, about 1:30m. It was a true success, about 4 million people come to review it on Youtube, but why this success?

	The ad is set with a cover of Frankie Goes to Hollywood's 'Power of Love' sung by Gabrielle Aplin, a 20 year old singer signed to Parlophone Records who has already released three EPs through her own record label, has amassed over 12 million YouTube views, and has her debut album scheduled for release in 2013. This song is very emotional and maybe returns the viewers to greats memories.
[bookmark: _GoBack]	In the first scene, we can see a boy and a girl making both a snowman and a snowwoman, face to face, who seem in love. Then the night comes and the children are going to sleep. In the morning, when the girl wakes up, the snowman is missing and the snowwoman is alone, making the viewer sad. In fact, the snowman woke up during the night, and left the garden, to start a journey, but we don’t know where he is going. He’s travelling in the nature, through the forest, admiring the awesome landscape, spanning streams, and appreciating the cardinal’s song. This beauty makes the viewers softened. The journey seems difficult for the snowman, the wind is strong, he is climbing mountains and he’s alone, we are always wondering why he is doing this. At the top of a mountain, we can see the lights of a city. The snowman comes into the city, through cars and people, and he stops at a street smiling. The next morning, Christmas’s Day, when the girl wakes up, she can see the snowman, looking tired and exhausted, face to face with the snowwoman. She’s wearing gloves, a scarf, a red cap and a wrap is lying on the ground. At this moment, we understand that the snowman made this journey to buy a present for his girlfriend, to warm her, and this scene is really touching and makes the viewers cry. They look happy together and it appears “Give a little more love this Christmas”, and the brand’s logo in front of the two snowmen.
	It looks more like more a cute story than an advert, and what is really awesome is that we don’t see what’s the brand is selling! The story is really touching and emotional, the viewers are plunged into the history and do not ever think they are watching an advert. The story fascinates him and made feel him many emotions such as kindness, tenderness, and even make him weep with joy! The song also makes it emotional. All these feelings are reported at the end, on the brand, when the logo appears. The viewers want to make someone happy like the snowman to the snowwoman and they will buy the brand’s products thinking they make feel someone what they feel watching the advert. Without being aware of it, they are going to be treated and are going to share this video, and consume more. This type of advert is excellent, touching, and the viewers do not feel silly treated as with a classic advert, but they are. This type of advert is very costly, but is very profitable for the brand and the target audience is very large. All their add are composed of a cute little story and they spend more than 1 million pound for the last one!

This advert composed of a short and emotional story is really appreciated by the viewers and makes them unconsciously spend a lot of money at Christmas time. It treats the feeling of the spectator for them own profits. Few people realize it and they are allowed by the magic of Christmas. It is then interesting to wonder what are the other advertising strategies that the other brands use.
